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HEY I'M

SIDDHANT SHARMA ™ CURRENTLY PURSUING B.COM FROM SRI AUROBINDO COLLEGE, DELHI UNIVERSITY (0U)

CEO

AND BUILDING MY CAREER IN DIGITAL MARKETING.

| HAVE DEVELOPED SKILLS IN SEO, SCCIAL MEDIA MARKETING, CONTENT CREATION, PAID
ADVERTISING,

AND GENERATIVE Al, WITH A STRONG FOCUS ON CREATING STRATEGIES THAT DRIVE REAL
RESULTS.

M ALSO WORKING ON MY DIGITAL MARKETING AND FREELANCING AGENCY, REACHRVAZ,
WHERE | FOCUS

ON HELPING BUSINESSES GROW BY PROVIDING THEM SERVICES AND HELPING THEM REACH
THE RIGHT

AUDIENCE.

| ENJCOY COMBINING CREATIVITY WITH DATA-DRIVEN STRATEGIES TO CREATE MEANINGFUL
DIGITAL

EXPERIENCES.

CURRENTLY LEARNING, EXPERIMENTING, AND EAGER TO GAIN REAL-WORLD EXPERIENCE
IN

THE DIGITAL MARKETING INDUSTRY.

Page 3



SIDDHANT SHARMA

B.Com Undergraduate

= siddhamossy@gmail.com

M linkedin.com/infsiddhant-sharma-82635437b

PROFILE SUMMARY

Ambitions Digital Marketing and Generative Al enthusi

L, +o1 0ou7247IEE

@ New Delhi, India

st pursiing B.Com at the University of Delhi with a

CERTIFICATES

Google (Skillshop) SEMrush HubSpot Academy
JGoogle Ads Video Centification -3E0 Essentials with Semrush «Digital Advertising Certified

JGoogle Ads Display
Certificarion
el Ads Search

sTechnical SEO and Al Search
Essentials

»Social Media Markering
Certified

zal SEQ Essentials «Content Marketing Certified
«Keyword Research Essentials

growing interest in Finance, Investment, and Market d in SEQ, social media marketing, content

creation, and performance marketing tools li kcﬁnog[e:. s and Analytics. Hands-on experience through Certification

projects involving YouTube SEQ, branding, and audience reseanch, onate about leveraging Al tools and

data-driven strategies to optimize

marketing performance. Seeking an entry-level opportunity to contribute to growth-driven digital campaigns.

irwolved in finance and social impact

ties, with hands-on exposure to event coordination,

serategy, and basic marker analysis. Known for strong communication, adaprability, and a proactive

approach toward learning.

EDUCATION

Bachelor of Commerce [B.Com)

i Awrobindo College (Evering), University of Delki
Senior Secondary: Commerce (CBSE)

Amenity Fublic School, Kashipur

Secondary Education

Amenity Public School, Kashipur

Digital Marketing and Generative Al

Hansraj College

SKILLS & INTERESTS

Core Skills
= Financial Awarengss
» Market Research
= Content Writing
= Event Coordination
Di.gi'l:.‘ll Mal"l:!l’.ing Skills
+5EQ {On-page, Keyword Research, Audits)
| Media Marketing (Instagram, LinkedIn,
YouTube)
sPerformance Marketing (Meta Ads, Google Ads)

Generative Al Tools

«ChatGPT

«Canva Al

«Al Content Tools (for caprions, blogs, creatives)

LANGUAGES

English

Technical Tools

= MS Excel (Basic)

» PowerPoing

» Canva

= Basic Video Editing

Tools & Plarforms
sGoogle Analytics
«SEMmush

«Canva
“WordPress

«M3 Excel

Soft Skills
«Lommunication
«Creativity
Teamwork
«Problem Selving
«Time Management

Hindi

2028

Wew Delhi, India
2025

Kashipur, Uttrakhand

2023

Kashipur, Urtrakhand

«Google Analyrics Certification
«Get Started with Google
Analytics

PROJECTS

Basic Stock Market Analysis
» Conducted comparative analysis of selected companies based on historical performance.
o Studied facrors influencing stock price movements and investor behavior.

Social Media Campaign Simulation
o Created sample campaign strategies for student engagement initiatives.
» Designed visual content and posting schedules to optimize audience response.

POSITIONS OF RESPONSIBILITY

Member Present
o Analyze stock market trends, investment strategies, and financial planning
conceprs.
+ Coordinate finance-related sessions and student awareness initiatives.
e Developed foundational understanding of risk-return profiles and portfolio basies.

Member Present
» Contribute to social entrepreneurship projects aimed ar community impact.

» Support campaign execution, outreach strategies, and stakeholder engagement.

o Collaborate in team-based project planning and cross-functional implementarion.
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vel | Candidate | Aspiring Financial Analyst | Aspiring Digital
er | SEQ | Social Media | Content Creation
hi Area - Contact info

305 connections

Add section Enhance profile

Suggested for you
@ Private to y

il i
o Add a profile photo to help .

= others recognize you

Delhi University

Write a summary to highlight
== your personality or work

5

Public profile & URL V4

Whe your viewers also viewed

Founder in the IT Services
and IT Consulting industry...

Someone at Prayan
Foundation

( View )

Marketing Specialist in the
Advertising Services ...

4 Ask Gemini

Siddhant Sharma @ He/tim

CFA Level | Candidate | Aspiring Financial
Analyst | Aspiring Digital Marketer | SEO |
Social Media | Content Creation

Delhi University

Greater Delhi Area

306 connections

e ) ()
Enhance profile

Suggested for you

@ Private to you

s Add a profile phototo X
© help others recognize

= you

Members with a profile photo receive

up to 2.3 times as many profile views.






SKILLS

STRATEGY & ANALYTICS
" MARKETING STRATEGY, CAMPAIGN
PLANNNG
" BRAND POSITIONING, MARKET ANALYSIS
* CONSUMER INSIGHTS, AUDIENCE

RESEARCH
* PERFORMANCE TRACKING, DATA
INTERPRETATION
* CAMPAIGN OPTIMIZATION, ROI ANALYSIS
* COMPETITOR RESEARCH, DIGITAL AUDITS
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our Social Selling Index

Top Industry SSI rank Top Network SSI rank

81

Current Social Selling Index @

Four components of your score

6 | Find the right people @
[ |
0.45 | Engage with insights @

|
5.7 | Build re s @

Yamini Katara @ « 1

Sharing glimpses of an insightful presentation by Learning
Team 4 from Hansraj College Digital Marketing Academy
on a detailed Digital Marketing Strategy Case Study

for Aretto — Kids’ Shoes Brand.

The team showcased exceptional effort, deep research,
and a strong understanding of real-world marketing
strategies — from audience targeting to performance
planning. Truly impressive confidence and clarity in
execution! ¢ Bhavya Mangla Palak Khattar Siddhant
Sharma NITYA SINGLA Tejas Chhabra

It's always inspiring to see students transform learning
into practical, industry-ready skills. Keep shining and
raising the bar! g ..more

&2 You an thers
o ®

Like Comment Repost

nment...




Siddhant Sharma

BLUEPRINT

Meta Blueprint certified in Facebook &
Instagram Ads, audience targeting,
and campaign optimisation.

CERTIFIED SEARCH ADS

Google Analytics, Google Ads, Search

Console certified. Active certifications
with badge verification.

reachrnivaz.com

it & ;

HUBSPOT
CERTIFIED

HubSpot Inbound Marketing and

SEMrush SEO certifications.

Additional: Canva Design, Coursera
igital Marketing.



Social Media Certified

Siddhant Sharma

The bearer of this certificate is hereby deemed fully capable and skilled in
applying inbound social media strategy. They have been tested on best
ces and are ready to take an inbound approach to social media
social menitoring, content strategy, social engagement, creating
social media pelicies, and demenstrating social ROl to stakeholders.

Valid from: May 22 2026 - Jun 20 2028

HubSpit Academy

Content Marketing Certified

Siddhant Sharma

The bearer of this certificate is hereby deemed fully capable and skilled in

content marketing. They have been tested on best practices and are capable

of applying them to long-term content planning, content creation, premotion,

and analysis, and increasing results through growth marketing

Valid from: May 26 - Jun

HubSppit Academy

THROUGH HUBSPOT CERTIFICATIONS IN CONTENT MARKETING,
SOCIAL MEDIA, AND DIGITAL ADVERTISING, | GAINED A
COMPREHENSIVE UNDERSTANDING OF DIGITAL CHANNELS.
CONTENT MARKETING EMPHASIZED VALUE-DRIVEN
STRATEGIEES FOCUSED ON AUDEENCE INTENT, WHILE SOCIAL
MEDIA TRAINING TAUGHT ME TO FOSTER CONVERSATIONS
AND MEASURABLE ENGAGEMENT.

(@]

Digital Advertising Certified

Siddhant Sharma

The bearer of this certificate is
skilled in digital ad ey ha = ant and
pract rtising.”

Yalid fram: Ma ¥

HubSpit Academy




CERTIFICATION

THROUGH MY SEMRUSH CERTIFICATIONS IN LOCAL
SEQ, TECHNICAL SEQ, KEYWORD RESEARCH, AND
SEQC ESSENTIALS, | DEVELCPED A STRUCTURED
UNDERSTANDING OF SEARCH STRATEGY AND
ORGANIC GROWTH. | LEARNED HOW LOCAL
OPTIMIZATION IMPROVES VISIBILITY WITHIN SPECIFIC
MARKETS, HOW TECHNICAL SEO ENHANCES SITE
PERFORMANCE AND CRAWLABILITY, HOW KEYWORD
RESEARCH IDENTIFIES INTENT-DRIVEN
OPPORTUNITIES, AND HOW CORE SEC PRINCIPLES
ALIGN CONTENT WITH RANKING CBJECTIVES. THESE
CERTIFICATIONS STRENGTHENED MY ABILITY TO
BUILD DATA-DRIVEN, SUSTAINABLE SEQC STRATEGIES
FOCUSED ON LONG-TERM AUTHOCRITY AND
MEASURABLE RESULTS.

Certificate

Slddhqnt Sharma

s awarded this certificate of achievernent for the successful completion of the

SEO Essentials with Semrush

Certificate expires 2205.2027
Certificate of completion cff3bc3168
Certification exom  Exam ikd-25

Semrush Academy e
Certificate o

Slddhant Sharma

Keyword Research Essentials with Semrush

Al ferdley
T Cighe

Certificate

Siddhant Sharma

is awarded this certificate of achievement for the successful completion of the

Technical SEO and Al Search Essentials with Semrush

Certificote expires 23.05.2027
Certificate of completion 9Se6fGolse
Certification exam Exam id-25

Certificate

\ Buuo

Siddhant Sharma

is awarded this certificate of ochievernent for the successful completion of t

Local SEO Essentials with Semrush

MWes e F o0

Certificate expires 20062027
Cartificate of completion  diT6043f36 -
Certificotion exom Exom id-25 A ," &

R Ll |




/, ANALYTICS

'ERTIFICATIONS

THROUGH THE GOOGLE ANALYTICS
CERTIFICATICN, | LEARNED HOW TO TURN
WEBSITE DATA INTO MARKETING
INTELLIGENCE. | CAN NOW TRACK USER
BEHAVICR, MEASURE CAMPAIGN
PERFCRMANCE, AND TRANSFORM METRICS
INTO ACTIONABLE STRATEGIES — ENSURING
EVERY MARKETING DECISION IS DATA-DRIVEN,
OPTIMIZED, AND RESULTS-FOCUSED.

This acknowledges that

Siddhant Sharma

as successfully completed and is certified in

Google Analytics Certification

This acknowledges that

Siddhant Sharma

has successfully completed
Get started using Google Analytics




GOOGLE ADS
CERTIFICATION

PROUD TO HAVE EARNED GOOGLE ADS
CERTIFICATIONS ACROSS SEARCH, VIDEO,
DISPLAY, APPS, CREATIVE, AND Al-POWERED
SHOPPING ADS—BUILDING EXPERTISE TC
CRAFT IMPACTFUL, DATA-DRIVEN
ADVERTISING STRATEGIES.

This acknowledges that

Siddhant Sharma

Google Ads Display Certification

This acknowledges that

Siddhant Sharma

Has successfully completed and is certified in

Google Ads Video Certification

This acknowledges that

Siddhant Sharma

Has successfully completed and is certified in

Google Ads Search Certification

This acknowledges that

Siddhant Sharma

Has successfull'-; completed and is certified in

Google Ads Creative Certification

This acknowledges that

Siddhant Sharma

Has successfully completed and is certified in

Google Ads Apps Certification

P
7
@)

Digital Advertising Certified

Siddhant Sharma

al advartizing. T
and have an undi

Valid from: May 3

HubSpot Academy




FUNDAMENTALS OF

DIGITAL MARKETING

CERTIFIED IN DIGITAL MARKETING FUNDAMENTALS
—GAINED EXPERTISE IN ONLINE ADVERTISING,
SEOQ, CONTENT STRATEGY, AND ANALYTICS. THIS
ACHIEVEMENT EQUIPS ME TC DESIGN IMPACTFUL,
DATA-DRIVEN CAMPAIGNS THAT STRENGTHEN
BRAND PRESENCE AND DELIVER MEASURABLE
RESULTS

Congratulations!

£}

Fundamentals of digital marketing

Completed by Siddhant Sharma on 7 March 2026

Completion ID: 444313196
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THE REACHRIVAZ LOGO
REPRESENTS GROWTH,
CONNECTIVITY, AND DIGITAL
INNCVATICON. ITS DESIGN
SYMBOLIZES THE BRAND'S
COMMITMENT TO HELPING
BUSINESSES EXPAND THEIR
REACH, STRENGTHEN THEIR
ONLINE PRESENCE, AND ACHIEVE
SUSTAINABLE SUCCESS.

»

ReachRivaz

DIGITAL MARKETING AGENCY

sk
¢ Can
Poe vy

THE CLEAN AND MCDERN
LOGO STYLE REFLECTS
PROFESSIONALISM,
CREATIVITY, AND FORWARD-
THINKING STRATEGIES, MAKING
IT MEMCRABLE AND
TRUSTWORTHY FOR CLIENTS
AND AUDIENCES.




WEBSITE DESIGN &
DEVELCPMENT

TO BUILD{THE REACHRIVAZ WEBSITE#
USED WORDPRESS AS THE CONTENT
MANAGEMENT SYSTEM AND THE
BLOCKSYTHEMETO CREATE A CLEAN,
RESPONSIVE, AND USER-FRIENDLY
DESIGN. THIS COMBINATION ALLOWED
METC STRUCTURE THE WEBSITE
EFFICIENTLY WHILE ENSURING
FLEXIBILITY IN LAYOUT, PERFORMANCE,
AND VISUAL PRESENTATION. THEGOAL
WASTO DEVELCP A SIMPLE YET
EFFECTIVE DIGITAL SPACE THAT
SUPPORTS BOTH THE USER EXPERIENCE AND
FUTUREMARKETINGSTRATEGIES.







IMPORTANT

&J ReachRivaz
Freelance Marketing Agency

Elevate Your Business
with Freelance Marketing Experts

Results-Driven Growth for Your Brand

Get a Free Consultation

Home - ...
a— < H

reachrivaz.com Af = Menu

Grow Your Brand With
ReachRivaz

Freelance digital marketing tailored
to your unique business needs.

59 ReachRivaz

Elevate Your Business
with Freelance Marketing Experts



OceanWP. OceanWP Panel ey

Home e

Customizer

| DEVELOPED THE NUTS MATTER WEBSITE USING THE
OCEANWP WORDPRESS THEME, A LIGHTWEIGHT AND
HIGHLY CUSTCMIZABLE THEME KNOWN FOR ITS
FLEXIBLITY AND RESPONSIVE DESIGN. CCEANWP
ENABLED ME TO CREATE A PROFESSIONAL AND
VISUALLY APPEALING WEBSITE WITH EASY

Install Demos

Ocean Images Upgrade features with the Ocean Core Extensions Bundle

: Take the lead. Experience website building with no limits
Integration

Useful Plugins

UPGRADE NOW
Changelog

Free Vs Pro v Sticky header ¥ Elementor Widgets ¥ 220+ website templates

¥ Sticky footer ¥ Gutenberg Blocks ¥ Customer ticket support
¥ Instagram feed ¥ Portfolio ¥ Images and icons library
Elementor Library « Custom hooks ¥ Footer callout ¥ + many more options...

Elementor Widgets

CUSTOMIZATION OPTIONS, SMOOTH NAVIGATION, AND
OPTIMIZED PERFORMANCE. THE THEME ALSO ENSURED
THAT THE WEBSITE REMAINED MOBILE-FREENDLY AND

PROVIDED A CONSISTENT USER EXPERIEENCE ACROSS

DIFFERENT DEVICES.

Gutenberg Blocks

Extra Settings




i m TI'E REAM Az m Grow Your Brand With ReachRivaz

Freelance digital marketing tailored to your unique business needs.

LAYOUT WITH A CLEAN AND USER-FREENDLY

STRUCTURE TO PROMOTE AWARENESS GJ ReachRivaz
ABOUT DRY FRUITS AND HEALTHY NUTRITION. ' Flog 2nce Maketnab et
THE HOMEPAGE FEATURES AN ENGAGING |
BANNER, A BRAND INTRODUCTIO
NAVIGATION TO KEY SECTIONS SUCH AS L~ | "
AMII'US,M,SERVEES,ADCONTACT. Elevate Your Business __ “ | .
THE LAYOUT IS DESIGNED TO PROVIDE with Freelance Marketing Experts
VISITORS WITH VALUABLE INFORMATION

Results-Driven Growth for Your Brand

ABOUT THE HEALTH BENEFITS OF DRY FRUITS
WHILE ENSURING A SMOOTH AND VISUALLY
APPEALING BROWSING EXPERIENCE.
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REACHRIVAZ DIGITAL JOURNAL

Insights, case studies, marketing strategies, and creative inspiration from the
ReachRivaz team for ambitious modern brands.

Credtive strategies,

branding ideas, and digital
growth stories from
ReachRivaz.

How ReachRivaz
Builds High-=
Conwverting

orytelling Is
cret Behind
Viral Brand
Campaigns




On-Page SEO Results

Your On-Page SEQ could be better

Your page has some level of On-Page SEQ optimization but could be improved further. On-Page SEO is important to ensure Search Engines
can understand your content appropriately and help it rank for relevant keywords. You should ensure that HTML Tag Content is completed
c correctly and align text content to target keywords.

Title Tag ) 4

You have a Title Tag, but ideally it should be between 50 and 60 characters in length (including spaces).
Home - reachrivaz.com
Length: 21

Title Tags are very important for search engines to correctly understand and categorize your content.

Meta Description Tag x

Your page has a Meta Description Tag however, your Meta Description should ideally be between 120 and 160 characters (including spaces).

Grow Your Brand With ReachRivaz Freelance digital marketing tailored to your unique business needs.

Generative Engine Optimization (GEO)

Your Generative Engine Optimization is very good!

Congratulations, your Generative Engine Optimization (GEQ) appears well positioned. GEQ is important to ensure LLMs and Al Search
Engines can effectively erawl your content and understand the underlying entity structure. Our knowledge of GEO is improving rapidly
though, so stay on top of the latest understanding and optimizations.

Identity Schema New \/

Organization or Person Schema identified on the page.

Organization

Rendered Content (LLM Readability) Mew Vv

Your page has a low level of rendered content which tends to make it more readable for LLMs.

Performance Results

Your performance is good

Your page has performed well in our testing meaning it should be reasonably responsive for your users, but there is still room for
improvement. Performance is important to ensure a good user experience, and reduced bounce rates (which can also indirectly affect your

A search engine rankings).
Website Load Speed v
Your page loads in a reasonable amount of time.
Server Response All Page Content Loaded All Page Scripts Complete
10s 10s
AD
o ' ‘S
@ N\
&
0.5s 5.4s 10.7s



CONSOLE

00GLE SEARCI

@ Google Search Console Q_ Inspect any URL in 'htt

httpsu/reachrivaz.com/ = Performance

Overview 24 hours | Tdays

Insights
Performance ] Total clicks

A
Q,  URL inspection 5

- Indexing
D Pages
°@  sitemaps

& Removals

~ Experience

(& Coreweb vitals

& HTTPS

~ Shopping

QUERIES
¢ Merchant opportuni

28 days

& Total impressions

111

ifreachrivaz.com/

3 months

PAGES

6months ~ |

OUNTRIES

SE,

Search type: Web - | |+ Addfilter a Reset filters

\RCH APPEARANCE



THIS SECTION PRESENTS THE IMPLEMENTATION OF GOOGLE
ANALYTICS (GA4) FOR EFFECTIVE TRACKING AND ANALYSIS OF
WEBSITE PERFORMANCE. IT COVERS THE HOME DASHBOARD
AND REPORTS SNAPSHOT FOR OVERALL PERFORMANCE

AND TRAFFIC

LY, EVENT TRACKING IS MPLEMENTED TO
MONITOR KEY INTERACTIONS AND SUPPORT DATA-DRIVEN
OPTIMIZATION. THIS SETUP DEMONSTRATES A STRUCTURED
APPROACH TO PERFORMANCE ANALYSIS, USER INSIGHTS, AND

nt

All H
Analytics  reachrivaz.com -

Home

Active users = Event count =

83 416

t97.6% 158.8%

1]
Mar

= Last 90 days == Previous period

Q, Try searching "property ID"

Key events Average engage:

40 3s

t471.4% 4 52.8%

View reports snapshot >

4

ACTIVE USERS PER MINUTE

TOWN/CITY -

Delhi

ACTIVE USERS ~

View real time >

Page 24



Tags

Name ‘T
Google Tag
google Tag
Linkedin Insight
meta pixel

Microsoft Clarity - Official

Type

Google Tag
Google Tag
LinkedIn Insight

Facebook Pixel

Microsoft Clarity -

Official

Firing Triggers

@ Initialization - All Pages

@ Initialization - All Pages

@ All Pages

Last Edited

31/01/2026, 14:50

14/03/2026, 14:36

07/03/2026, 14:51

21/02/2026, 14:34

05/04/2026, 15:14

| MPLEMENTED GOOGLE TAG MANAGER
(GT™) TO EFFICEENTLY MANAGE AND
DEPLOY MARKETING AND ANALYTICS
TAGSON THE NUTS MATTERWEBSITE
WITHOUT MCDIFYING THE WEBSITE'S
SOURCE CODE. THROUGH GTM, |
CONFIGURED AND MANAGED TAGS
SUCHAS GOOGLE TAG, GOOGLE ADS
TAG, AND LINKEDIN INSIGHT TAG TO
SUPPORTWEBSITE TRACKING,
AUDENCE ANALYSIS, AND MARKETING
CAMPAIGN MEASUREMENT. THIS
IMPLEMENTATION SMPLIFEED TAG
MANAGEMENT AND ENABLED
ACCURATE TRACKING OF THE USER
INTERACTIONS ACROSS THE WEBSITE.

Page 25



IANALYZED THE PERFORMANCE OF REACHRIVAZ WEBSITE USING
GOOGLE PAGESPEED INSIGHTS TO EVALUATE ITS LOADING SPEED AND
USER EXPERIENCE ACROSS MOBILE AND DESKTOP DEVICES. THE
ANALYSIS PROVIDED VALUABLE INSIGHTS INTC KEY PERFORMANCE
METRICS, INCLUDING PERFORMANCE SCORE, ACCESSIBILITY, BEST

PRACTICES AND SEO.
THE WEBSITE ACHIEVED A PERFORMANCE SCORE OF 43 ON MOBILE

AND 95 ON DESKTOP, INDICATING GOOD CVERALL PERFORMANCE
WITH OPPCORTUNITIES FOR FURTHER OPTIMIZATION. THE REPCRT
HELPED IDENTIFY AREAS FOR IMPROVEMENT, SUCH AS IMAGE
OPTIMIZATICON, REDUCING UNUSED RESOURCES, AND ENHANCING
PAGE LOADING EFFICIENCY. THESE IMPROVEMENTS CAN CONTRIBUTE
TO A BETTER USER EXPERIENCE, INCREASED ENGAGEMENT, AND
IMPROVED SEARCH ENGINE VISIBILITY.

Page 26



THE USER ACQUISITICN REPORT WAS USED TO
TRACK HOW VISITORS REACHED THE WEBSITE
OVER THE LAST 90 DAYS. IT PROVIDED
INSIGHTS INTC TRAFFIC SOURCES, AUDIENCE
REACH, AND USER ENGAGEMENT, HELPING
EVALUATE WEBSITE PERFORMANCE AND
MARKETING EFFECTIVENESS

THE REPORTS SNAPSHOT PROVIDED A
QUICK OVERVIEW OF THE WEBSITE'S
PERFORMANCE OVER THE LAST 90 DAYS,
INCLUDING ACTIVE USERS, NEW USERS,
ENGAGEMENT TIME, AND EVENT ACTIVITY.
IT HELPED TRACK USER BEHAVIOR AND
EVALUATE CVERALL WEBSITE
PERFORMANCE

Page 27



THE TRAFFIC ACQUISITION REPORT WAS USED
TO ANALYZE WEBSITE SESSICNS AND
ENGAGEMENT ACROSS DIFFERENT TRAFFIC
SOURCES OVER THE LAST 90 DAYS. ITHELPED
EVALUATE THE EFFECTIVENESS OF CRGANIC

THE CHANNEL GROUP REPORT CATEGORIZED SEARCH, DIRECT, ORGANIC SOCIAL, AND PAID
TRAFFIC SOURCES INTO ORGANIC SEARCH, SEARCH CHANNELS IN DRIVING WEBSITE
DIRECT,0ORGANIC SOCIAL,AND PAID SEARCH. TRAEEIC.

OVER THE LAST90 DAYS,ORGANIC SEARCH
WAS THE LEADING TRAFFIC SOURCE,HELPING
EVALUATE CHANNEL PERFORMANCEAND
SUPPORT DATA-DRIVEN MARKETING
DECISIONS.

<,

<
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THE WEBSITE'S SEARCH PERFORMANCE WAS STRATEGICALLY
OPTIMIZED USING GOOGLE SEARCH CONSOLE TO ENABLE
ACCURATE MONITORING AND CONTINUCUS MPROVEMENT OF
ORGANIC VISBLITY. A COMPREHENSIVE SETUP WAS IMPLEMENTED
TO TRACK KEY PERFORMANCE METRICS, INCLUDING TOTAL CLICKS,
TOTAL IMPRESSIONS, AVERAGE CTR, AND AVERAGE POSITION
OVER A DEFINED PERIOD. THIS ALLOWED FCR A CLEAR
UNDERSTANDING OF HOW THE WEBSITE APPEARS AND PERFORMS
IN SEARCH ENGINE RESULTS. THROUGH REGULAR ANALYSIS OF
PERFORMANCE DATA, THE WEBSITE WAS ABLE TO DENTIFY HIGH-
PERFORMING KEYWORDS, USER SEARCH INTENT, AND CONTENT
OPPORTUNITEES. THIS INSIGHT-DRIVEN APPRCACH SUPPORTED
ONGOING OPTIMIZATION OF CONTENT AND METADATA, LEADING TO
IMPROVED VISBBILITY AND ENGAGEMENT. ADDITIONALLY, GOOGLE
SEARCH CONSOLE WAS UTILIZED TO MONITCR INDEXING STATUS,
RESOLVE TECHNICAL ISSUES, AND ENSURE OVERALL SITE HEALTH,
ENSURING THAT ALL PAGES WERE PROPERLY CRAWLED AND
ACCESSIBLE T0 SEARCH ENGINES.

i= Sitemap Preview

URL

https://reachrivaz.com/
https://reachrivaz.com/services/
https://reachrivaz.com/about-us/
https://reachrivaz.com/contact/

https://reachrivaz.com/blog/

Last Mod
2026-05-30T18:15:47+00:00
2026-05-30T18:15:47+00:00
2026-05-30T18:15:47+00:00
2026-05-30T18:15:47+00:00
2026-05-30T18:15:47+00:00

Priority
1.00
0.80
0.80

0.80
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User-agent: *

Disallow: fwp-content/uploadsfwc-logs/

Disallow: fwp-content/uploads/woocommerce transient files/
Disallow: /fwp-content/uploads/woocommerce uploads/
Disallow: f*rfadd-to-cart=

Disallow: [f*?*add-to-cart=

Disallow: fwp-admin/

Allow: fwp-admin/admin-ajax.php

Sitemap: https://reachrivaz.com/sitemap.xml
Sitemap: https://reachrivaz.com/sitemap.rss

# START YOAST BLOCK

User-agent: *
Disallow:

Sitemap: https://reachrivaz.com/sitemap index.xml

# END YOAST BLOCK

AN XML SITEMAP IS A FILE THAT LISTS
ALL THE MPORTANT PAGES OF A
WEBSITE TO HELP SEARCH ENGINES

CRAWL AND INDEX THEM EFFICENTLY.

IT PROVIDES INFORMATION ABOUT THE

WEBSITE'S STRUCTURE AND UPDATES.
XML SITEMAPS MAKE IT EASER FOR
SEARCH ENGINES TO DISCOVER NEW
OR UPDATED CONTENT. THEY ARE
USUALLY SUBMITTED TC TCOLS LIKE

GOOGLE SEARCH CONSOLE TC MPROVE

WEBSITE INDEXING.
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SCHEMA MARKUP

<fstyle>
<l-- All in One SEO 4.9.7.2 - aioseo.com --3>
<meta name="description" content="Grow Your Brand With ReachRivaz Freelance digital marketing tailored to your unique business needs." [»>
<meta name="robots" content="max-image-preview:large" />
<link rel="canonical" href="https://reachrivaz.com/" />
<meta name="generator" content="All in One SEO (AIOSEQ) 4.9.7.2" />
<meta property="og:locale" content="en_ US" />
<meta property="og:site name" content="reachrivaz.com -" />
<meta property="og:type" content="article" />
<meta property="og:title" content="Home - reachrivaz.com" />
<meta property="og:description" content="Grow Your Brand With ReachRivaz Freelance digital marketing tailored to your unique business needs." />
<meta property="og:url" content="https://reachrivaz.com/" />
<meta property="article:published time" content="2825-12-86T0%:43:468+00:80" />
<meta property="article:modified time" content="2026-83-18T11:14:25+88:80" />
<meta name="twitter:card" content="summary large image" />
<meta name="twitter:title" content="Home - reachrivaz.com™ />
<meta name="twitter:description™ content="Grow Your Brand With ReachRivaz Freelance digital marketing tailored to your unique business needs.™ />
<script type="application/ld+json" class=" aioseo—")
{'@context':'https:\f\fﬁ!ﬂﬁﬁﬂ.org","ﬁgraph':[{'@type":"Breadcru-blist",'@id':'https:\f\freachrivaz.cum\f#breadcru-hliﬁt','ite-ListElement':[{“@type':'LiStItE-","ﬁid':'https:\f\freachrivaz.co-#list
</script>
<l-- All in One SEOQ -->

SCHEMA MARKUP IS A TYPE OF STRUCTURED DATA (CODE)
THAT YOU ADD TO YOUR WEBSITE TO HELP SEARCH
ENGINES LIKE GOOGLE UNDERSTAND YOUR CONTENT BETTER.
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ReachRivaz is a specialized freelancing and remote-work platform dedicated to
connecting businesses with trusted professionals. It aims to eliminate common hurdles

like missed deadlines and inconsistent quality by focusing on transparency, strict vetting,

and long-term collaboration. @ reachrivaz com

Aside from their freelance marketplace, they also operate as a retail e-commerce brand
specializing in consumer electronics and apparel. @ reachrivaz.com +1

For more details on their services or to explore their marketplace, visit the ReachRivaz
Official Website.

Al OVERVIEW VISIBILITY

what is reachrivaz

ReachRivaz is an online platform that primarily functions as a professional freelancing
marketplace. It is specifically built to connect businesses with vetted, reliable freelance
talent. @ reachrnivaz.com

Core Features

* Freelance Support: It addresses common remote hiring pain points—like missed
deadlines, communication gaps, and inconsistent quality—by fostering a network built on
transparency and long-term collaboration. @ reachrivaz com

« Digital Marketing: The platform facilitates campaigns across targeted social media
advertisements, search engine optimization (SEO), and email marketing. @ reachrivaz com

« Content Creation: It helps businesses hire specialists to craft stories, copy, and visuals
tailored to brand engagement. @ reachrivaz com
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ReachRivaz

ReachRivaz
Freelance digital marketing tailored to your unique business needs.

Marketing Services - 1 follower - 2-10 employees

N SN
v Following ) ( <7 Message ) (-

Home About Posts Jobs People 0 Y —

23 AQa Lover Fhnoto

Manage Page

R ReachRivaz

0 followers « 0 following
8 Marketing agency

- P

[dl] Professional dashboard
[ Insights e
(i Planner

g2y Monetisation :
é'la All About Photos Followers Mentions
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Meta .
Business Suite

ReachRi
rhﬁj eachRivaz,r... ¥

o

=

®
]
g

Notifications

Ads Manager

Inbox

Content

5 Creator marketplace

Planner

Ads

Insights

Alltools

LT 1~ [ TN N PN A Y L ST T TRy ST

@ Get a verified badge

To-do list

Check unread messages, comments and other things that may require your attention.

You're up to date on your to-do list,

Weekly plan © @ 3daysleft
Set your business up for success by completing recommended tasks.

Complete at least 4 tasks to finish this plan.

0 of 5 tasks completed

) Create Story Mare =

A Publish one ad oM |_ ~ Publish one story on Instagram 0 /1 -

Grow your audience

00 Campaigns [R] ReachRivaz (262936023...

Search tofilter by: name, 1D or metrics

o) :
B3 Campaigns 28 Adsets
;2
&8 Duplicate 7 Edit
g
22 Off... TL Campaign T4
4] . New Sales campaign

New Traffic campaign

© O

New Leads campaign

New Awareness campaign

Results from 4 campaigns @

25 Analyse

8 Seefull plan

Weekly goal

Publish one post en Facebook

@ Opportunity score ¥

5] Ads
& A/Btest
*  Delivery ™
© Indraft
O Indraft
O Indraft

O Indraft

n [ B Allads | £ Had delivery < Active ads ® Actions + Seemore

Mare «

o/

-

Actions

SS SUITE

PLANNED, SCHEDULED, AND MONITORED
SOCIAL MEDIA POSTS USING METABUSINESS
SUITE TC ENSURE CONSISTENT CONTENT
DELIVERY, IMPROVE REACH, AND ENHANCE
AUDIENCE INTERACTION.

Updated just now i Discard Drafts Review and publish (12) o

Create aview =

& Last 30 days: B May 2026-6Jun 2026 »

I Columns: Performance E Breakdown - 8 - LT =]

Amount

~  Resultsty  » COSEPEM o mudgetts v T~
result spent
= = 2100.00 —
Daily

= — Usingadsetbu... -

— — Using ad set bu... —

— — Using ad setbu... —
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ReachRivaz

AWARENESS

(TOP OF FUNNEL)

Attract the right
sucience 1o your
websibe.

v

INTEREST &
ENGAGEMENT
(LEAD GENERATION)

* —
Engage vishtori and

capture beads.
v

CONSIDERATION
{NURTURING)

=

Bk trust and
murtune leads.

v

o CONVERSION

(SALES)

1= 4

Comert beads
inta paying
customers.

v
RETENTION

(CUSTOMER SUCCESS)

ADVOCACY
(BRAND PROMOTERS)

oy

Turn customsers into:
brand advocates.

GOAL

Increase brard

wisibdity and

drivie targpited
traffic.

Turm wisitors into
Il by prowviding
value.

GOAL

Educate snd
build trust to
maove beads closer

o comversion.

GOAL

Close leads and
gurerate
RirviErE,

GOAL

Ritain cuilomars
and encourage
repaat busngss.

GOAL

Get referrals,
reviews, and
word-al-mauth
growth,

ReachRivaz
DIGITAL MARKETING FUNNEL

Attract. Engage. Convert. Retain. Advocate.

KEY STRATEGIES / CHANNELS

+ SEC (Biog, Landing Pages)

= Gaogle Ads

= Social Madia Ads (FB. 15, Linkedin)
= YouTube Videos

= Inflsgnces Collaborations

= Guast Posts & PR

KEY STRATEGIES / CHANNELS

+ Lead Magnets. [E-book, Checkdist,
Free fudit, Webinar, etc ]

+ Clear Value Propasition
= Load Capture Fomms

« Exit-intent Popups

& Lhvas Chat

= Strong CTAs

KEY STRATEGIES / CHANNELS

= Email Nurturing Campaignes

« Retargeting Ads [FB, Google,
Linkedin}

= Casd Studies & Seotedd ories

= Testimonials & Reviews

= FAGHs & Helpful Content

KEY STRATEGIES / CHANNELS

« High-Corverting Larding Psges
= Derna [ Congultation Boaking
+ Pricing Pages
= Lirnited-Time Offers
+ Strong CTAs & Social Proof
= Pargonal Follow-Ups

KEY STRATEGIES / CHANNELS
+ Email Miwslottors
* Onboarding & Customer Support
* Layalty Programs

+ Upselling & Cross-Salling
+ Exclusive Offers

KEY STRATEGIES / CHANNELS

* Referral Programs.

+ Review Requests

+ Testimonials & Case Studies
* User-Generated Content

= Affiliste Partnerships

KPls

* Wehsite Traffic
+ Impressions

= Reach

- CTR

+ Cost per Click

KPls

= Lend Form
Submissions

= Email Signups
= Bounce Rate
+ Time on Site

= Cost per Lead

LH

= Ernail Opsen Rate

= Click-Through Rate
= Enghipirint Rte
* Return Visitors

+ Demo Bookings

KPls

+ Comvarsion Rati

= ot per Acquitition
(CPA)

» Sales Revenue
- ROAS

KPls
= Customes Retontion
Rate

= Ropoat Purchaie
Rate

= Customer Lifetime
Walug (CLV]

KPls
* Referrals
+ Revicws Generated

* Het Promoter Score
{NPS)

* Brand Mentions

TO0LS
Al Google Analytics
N cooglena
OR) ota s Maringer

m Linkedin Campaigrm

TOOLS

#-’1 Optindosster

[ HubSpet Forma

TOOLS
Mslichimp
ActiveCampalgn
Google Ads

Facebook Pimel

TOOLS
B HubSpot CRM
Calaridly
Siripe

Hotjar

TOOLS
Klaviyn
Intercom
Zendesk

LepaltyLaon

TOOLS
Trustpilot
Google Reviews
Votpo

ReferralCandy

leads
generated

W, REACHRIVAZ

DIGITAL MARKETING FUNNEL

- AWARENESS

ATTRACT VISISTORS
BUILD BRAND PRESEN(

& ADVOCACY

* RETAIN CUSTOMERS
* TURN CUSTOMERS
INTO PROMOTERS

GROWING YOUR BUSINESS WITH REACHRIVAZ

» SEO (Search Engine Optimization)
» Content Marketing (Blogs, articles)
» Social Media Ads

» Influencer Qutreach

» Email Marketing (Newsletters)

» Case Studies & Demos

» Lead Magnets (Ebooks, Guides)
» Remarketing Ads

* Free Trial Sign-ups

® Limited Time Offers

® Sales Calls

» Contact Form Submissions

® Customer Support
» Upsells & Cross-sells
» Referral Programs
* Community Forums

g ¢ " @

ReachRivaz ATTRACT ENGAGE CONVERT RETAIN ADVOCATE

h i _ Bring ibwe right hare aftontion Turrs b ints Dheliwee wahue and EmposweT CUSToTS

The C"-""l F""":' for Sapingbly pecpls to yeu. and Buld Moyl CutomEi. il bang- term 10 promece yoar
Businass Growth relatiorships. relationships., Brand

-i‘_r; With the right strategy at every step, ReachRivaz helps you grow smarter, faster, and stronger.
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PAGE 2 MICHAEL AND MARK, THE TECH ENTREPRENEUR

PAGE t SARAH AND EMLY, THE CONTENT CREATOR FOCUS: ENTREPRENEUR GROWTH

FOCUS: CREATOR ENGAGEMENT BIO & GOALS: AS A SMALL-BUSINESS OWNER AND TECH STARTUP FOUNDER,
BI0 & GOALS: AN ASPIRING BLOGGER AND SOCIAL MEDIA INFLUENCER, MARK IS SEEKING PRACTICAL TOOLS, SOFTWARE SOLUTIONS, GROWTH

SARAH NEEDS EFFICEENT TCOLS FOR PHOTOGRAPHY, EDITING, AND
PUBLISHING. HER GOAL IS TO GROW HER AUDENCE AND MODERNIZE STRATEGIES, AND INDUSTRY INSIGHTS. HE AMS TO SCALE HIS BUSINESS AND

e oenconal poa OPTIMZE HIS OPERATIONS.

CHALLENGES: SHE OPERATES ON A LMITED BUDGET, OFTEN FEELS CHALLENGES: HE MANAGES A TIGHT SCHEDULE AND FACES BUDGET
OVERWHELMED BY THE OPTIONS, STRUGGLES TO FIND RELIABLE CONSTRAINTS. HIS PRIMARY CONCERNS ARE STAYING COMPETITIVE AND
RESOURCES, AND HAS DIFFICULTY WITH TIME MANAGEMENT. ADAPTING TO NEW TECHNOLOGY.

NEEDS & BEHAVIOR: SHE VALUES VISUAL CONTENT, BLOGS, AND EASY NEEDS & BEHAVIOR: MARK MAKES DATA-DRIVEN DECISIONS AND VALUES
NAVIGATION. SHE 8 ACTIVELY SEEKING QUALITY CONTENT, CREATIVE EFFICENCY. HE SEEKS SOFTWARE, TOOLS, EXPERT ADVICE, AND NETWORKING

INSPIRATION, TUTCRIALS, AND COMMUNITY SUPPORT. YOU CAN FIND HER ON
INSTAGRAM, PINTEREST. AND OTHER CREATIVE PLATFORMS. OPPORTUNITEES. HE IS ACTIVE ON LINKEDIN, TWITTER, AND TECH FORUMS.

SITE USAGE: SARAH IS A REGULAR VISITOR WHO LOOKS FOR FRESH DEAS, SITE USAGE: MARK IS A REGULAR VISITOR WHO SEEKS OUT SPECIFIC SOLUTIONS,
DOWNLOADS, TUTORIALS, AND INSPRATION. IN-DEPTH GUDES, NEWS, AND RESOURCE COMPARISO

Page 36
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PERSONA-DRIVEN MARKETING Two detailed buyer personas developed for

ReachRivaz clients — covering demographics,
psychographics, pain points, and buying behaviour.

| PERSONA 1:

| | CONTENT CREATOR
L. PERSONA 2:
R | o R STARTUP FOUNDER




BUYER PERSONA 1

THE BUSY PROFESSIONAL

66 | need solutions that save me time and make my
day-to-day easier and more productive.

. AGE INCOME
EEE New York, USA e $55,000 - $85,000 / year

®
LA,

" Bachelor's Degree
O LOCATION QCCUPATION

New York, USA Marketing Manager QP ;::;E

@* GOALS 4. CHALLENGES

« Save time and be more efficient  Limited time due to busy schedule

« Find reliable and easy-to-use solutions « Too many aptions and information

« Stay organized and productive « Looking for solutions that are
quick to implement

% ONLINE BEHAVIOR BUYING MOTIVATION

= Active on Instagram, Linkedin Convenience
and Facebook Time-saving

. Eiﬁg:]:;h:: online before making Trustworthy brand
+ Reads reviews and compares options Good customer support

3 PREFERRED CONTENT

0 o & v

Blog Articles Short Videos Email Mewsletters Tips & Guides

o WHAT INFLUENCES EMILY? q

Recommendations, user reviews,
real-life results and time-saving features.

BUYER PERSONA 2

Michael

THE VALUE-FOCUSED ENTREPRENEUR

56 linvest in solutions that deliver real results and

help my business grow. 99

& AGE

- 1 o
LOCATION

° Austin, Texas, UsA "='

E OCCUPATION e
Small Business Owner -y

GOALS

+« (Grow business and increase revenue
* |Improve team productivity

* Find cost-effective solutions with
measurable ROI

@ ONLINE BEHAVIOR

= Searches on Google extensively
+« Walches YouTube reviews and tutorials

= Compares multiple providers
before buying

INCOME

$90,000 - 5150,000 / year
EDUCATION

MEA

STATUS

Married

f;\ CHALLENGES

« Budget constraints

= Limited time and resources
« Meed proven results before investing

R BUYING MOTIVATION

& Return on investment (ROI)

& Proven results and case studies
& Transparent pricing

& Long-term value

PREFERRED CONTENT

= o3

Case Studies Product Comparisons

gl

Webinars & Demos Industry Reports

Data-backed results, expert opinions,

=
@ WHAT INFLUENCES MICHAEL? “i’"}

customer success stories and ROI, ‘J o




OUR'KEY BUYER PERSONAS | OUR'KEY BUYER PERSONAS

SARAH - THE i MARK - THE TECH
CONTENT CREATOR . ' ENTREPRENEUR

@ BIO & GOALS _ ' . @ BIO & GOALS
Aspiring blogger & social ' 5 : " Small business owner, founder

media influencer. Needs efficient ] ] . of a tech startup.
tools for photography, f « = Looking for practical tools,
editing, and publishing. ol - software solutions, growth
« Aims to grow audience and b _ : : strategies, and industry insights.
modernize brand. [ W * Aims to scale business and
|| optimize operations.

CHALLENGES r | e @ CHALLENGES

Limﬁ:egi budget, uvﬂnafhelmed . - N Tight schedule, budget

by options, finding reliable et : . constraints, staying competitive,
resources, managing time. - - - adapting to new tech.

r o A &
NEEDS & BEHAVIOR o NEEDS & BEHAVIOR NEEDS & BEHAVIOR NEEDS & BEHAVIOR

» Seeks quality content, creative » Seeks quality content, creative * Values efficiency, data-driven « Values efficiency, data-driven

R . : . " oEeksq L . . decisions, case studies, expert advice. b : -
Inspiration, tutorials, community support. inspiration, tutorials, community support. : . Fiis decisions, case studies, expert advice.

» Prefers visuals, blogs, easy navigation. N adars e bl L » Seeks software, tools, networking Sk Eegbs soft =
A 3 . 5, 2asy navigation, " P . eks sottware, toals, networking
» Active on Instagram, Pinterest, and o LS . Opportunities.

- © Active on Instagram, Pinterest, and . - - . +  opportunities.
creative platforms. " creative platforms. : * Active on Linkedin, Twitter, tech forums. &, ctive on Linkedin, Twitter, tech forums.

. SITE USAGCE | SITE USAGE SITE USAGE o SITE USAGE

Regular visitor, looking for ideas, Regular visitor, looking for ideas, Regular visitor, seeking specific Regular visitor, seeking specific
downloads, tutorials, and inspiration, downloads, tutorials, and inspiration. solutions, guides, news, and solutions, guides, news, and
COMPArison resources, COMpPArison resources,
ReachRivaz ReachRivaz
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REACH RIVAZ COMPETITOR ANALYSIS LANDSCAPE

Performance Comparison
High Cost IT VISUALLY COMPARES PERFORMANCE ACROSS
& Generic
TRAFFIC, SERVICES OFFERED, CLENT REVEWS, AND
3 & - = FREEZANCEF X £ = “
Pricing Personalization SEO Strength Visibility acencies Cost Personalization WM As m + Mxm, wm m
S Webchuney = = J
Criteria et Higgill GRueakart Upwork TTepttal SEQ AND CUSTOMER FOCUS ON SMBS AND STARTUPS.
@ Prici Webchutney Social Beat Social Beat Upwork Low /Niche
YOU CAN OPEN THE CARD ABOVE TO VIEW THE FULL
-‘5 Personalization Enterprise Campaigns Creative Storytelling Flexible Talent Pools Flexible Talent Pools BMNighe Campaigns
IMAGE — IT'S DESIGNED TO HIGHLIGHT REACH RIVAZ'S
UNIQUE EDGE IN AFFORDABLITY, PERSONALIZATION,
AND DIGITAL MARKETING VERSATLITY.

N& herprmee Poomaisiios
Mazog rnlaetzctiles

WEALLEED BEGILATS REDLLATI FRERLLARY WEAILACS
SEO Strength Cremized Camagehs Crenged Scagability Pimmged Capporiat Freelancer Platforms Limited Reach

".3 ViSIb‘I“Ity LINMLATS WEALLEED FREELANCE YREELIATION FRCAULATION
- AGENTIcs Nigh Cocoss Lfmr'tedrScaﬁabﬂ'ity' Inconsistent Quality” Offer Reliable Execution Leverage Local Expertisce

Qee » Webchutney & Social Beat & Libwerice Pessention & Boutique
0 WatConsult DigiChefs Reach Fagelrefs Agentses

Competitors $ Jipwork, Fiverr PattTrapetic

Page 40






MAIL MARKETI

Contact

@- Contact signs up to ReachRivaz Add l'fngB!' 2

= Filter who can enter

First Last o

Email *
2)
Send email
Welcome to ReachRivaz §
Enter your Email
Contact Number
&

'C: Iffelse conditions Emall engagement > is '
Checkboxes > New

Yes Conditions 1 No

GO NG B N o o

@ @

SEO Website Design and SMM Send emall : ‘ = Create an emall

NVelcome Email + 10% Discount Offer Reminder Email
Development



uReachRivaz cccccccc Portfalio  About Team Blog Pricing  Contact

What our clients say
Real results from real partnerships

~* 2.4k ~* +BO% ~* + 3% ~* 2847

rirdrdrdr wrirdrdrdr e de o o

Healthcare provider SEQ

PROMPT.__
SR PN
4 BRaachRivaz Home  Services About Team Blog Pricing  Contact m \~:‘ s
Work that deli Its
| Torcsraeliesesis BUILD A MODERN, MOBILE-FRIENDLY WEBSITE FOR
Real campaigns, real metrics, real growth. See how we've helped businesses like

REACHRIVAZ IS A FREELANCING AND DIGITAL MARKETING AGENCY.
7 INCLUDEA
HOMEPAGE WITH OUR TAGLINE“REACH FURTHER. GROW SMARTER.”
, ASERVICES SHOWCASE OF ALL THE THINGS WE PROVIDE
AN ABOUT US SECTION TELLING OUR BRAND STORY, AND A
CONTACT PAGE WITH WHATSAPP INTEGRATION FOR
INDIAN CUSTOMERS.

E-commerce growth campaign Saa5 brand refresh

T +247% A 3.2x " +183% 7 47%




REACHRIVAZ - REACHRIVAZ -
Freelance Your Path to Growth
& Agency

Solutions_

SEARCH ENGINE OPTIMIZATION (SEO)

&= Website
SOCIAL MEDIA MARKETING (SMM)

REACHRIVAZ
REACHRIVAZ - Freelance Talent, Agency Results

COMPLETE DIGITAL STRATEGY
®@ @€ .

SEARCH ENGINE SOCIAL MEDIA SOCIAL MEDIA
OPTIMIZATION MARKETING MARKETING (SMM)

mn ke bardiam

il

REACHRIVAZ -

Website Design
& Development

Craative Design
Salutions T8

PROMPT

ACT AS A LEAD GENERATION AND SERVICES BANNER

L FOR REACHRIVAZ — A FREELANCING AND DIGITAL
l j MARKETING AGENCY. USE PROFESSIONAL, AGENCY
~2¢ TONES WITH INNOVATIVE IMAGERY (GROWTH

T~ CHARTS, LAPTOPS, DIVERSE TEAM). HIGHLIGHT
SERVICES: SEOQ, SMM, WEBSITE DEVELOPMENT,
WEBSITE DESIGNING. CONVEY INNOVATION,
PROFESSIONALISM, AND SCALABILITY IN A MODERN,
IMPACTFUL DESIGN.

| r
\ )

\ f



i Services Portialis  About Tearn Blag Priginy Contaet
eachiivaz B B

@ ReachRivaz Services  Portfolic  About  Team  Blog  Pricing  Contact

What our clients say

Real results from real partnerships

Digital marketing
that delivers results

nbitious brands grow through data-driven stra

L8 8.8 8.4 L 8.8 8.6 1

rable campaigns that connect with your audience.

@ Maya Chen
View our work TechFlow

m Lucia Torres

m ReachRivaz Services  Portfoio  About  Team  Blog  Pricing  Contact

What we do best

Comprehe zital marketi

@ Digital strategy 4 Content creation

.» SEO & analytics

Ra

Exploro all sorvicas



AaRue.

cACHRIVAZ

"IGITAL MARKETING & FREELANCING AGENCY

REACHRIVAZ

DIGITAL MARKETING & FREELANCING AGENC™

/ REACHRIVAZ

DIGITAL MARKETING & FREELANCING AGENC®




__ GENERATIVE USING Al

ReachRivaz HOME  SERVICES ABOUTUS  PORTROLID  CONTACT US

Freslencing E Déigiiel Warkedng Agency

GENERATIVES THAT
GROW BRANDS »

Creative. Strategic. Results-Driven.
'@ Brand Sirategy I__.f Social Madia Markating I.;ﬁ:l Centerd Creation ﬁfﬁa SEQ & Gromrh £,, Fald Advertising

1 P

DIGITAL SOLUTIONS. L Reach Beyond.
REAL RESULTS. Starts Rivaz Resullts.

Ve DoAY just market With a Plan, Dig#al marketing that
W MakE 3 Hrpast L connecis, comerts &
creates loyalty,

Sacial Media
That Speaks,

Results That a
Matter.

LET % eyl TERBETFEER

o

Build Your Brand.

=
ewchiRivaz Grow Your Future.,

L' il b Sefurieee b
prowerful together

ﬁ ﬁ ﬁ n- kvl S

Your Vision. =
Our Strateqy. [ =
Unlimited Growth, "Il 150+

Happy Thents Prgpects Deleered Years of Excalleacs (lerrl Satslfacton

e Tum ldeas into Impact. W







REACHRIVAZ INFOGRAPHICS
USING NAPKIN Al

Digital Marketing Conversion Funnel

BENEFITS OF THE

Making potential clients
aware of the company

DIGITAL MARKETING CONVERSION FUNNEL

Attract. Engage. Nurture. Convert. Grow.

Capturing the attention ; 209 Increases Brand g t:::; IETZZ:t::f:saﬁﬂfﬁy
E - ‘: } AWARENESS
Interest of potential clients [ Awareness need your product or service.
@ Generates Captl:res t:f atten;i:n rl:r!tinterlestg;:l
. people and turns them into valuable
Guallt‘y Leads leads for your business.
Helping clients evaluate
1 1 services Builds Trust and Provides helpful information, reviews,
ConSI d eration 3 Credibili and case studies that help prospects
ity evaluate your offerings.
Identifies Purchase- Helps you focus on leads who show
e . strong intent and are more likely to
Identifying clients ready Ready Customers Al
to purchase
_a PN Improve s Addresses objections and showcases
S1& EVA TIO ' Conversion Rates the value of your services, increasing

the chances of conversion.

Clients assessing the E E Boosts Sales Cont\rerts qu;liﬁe:: |eadstir_1;o tr?ayi:g
o customers, directly contributing to
value of services SACERCIASE co and Revenue e T
Optimizes Marketing Spend Enhances Customer Journey = ) Encourages Customer Loyalty Drives Sustainable Growth
Allocates resources effectively by Delivers the right message at the | Satisfied customers are mare likely A well-optimized funnel creates a
focusing on the right audience at right time, creating a smooth and to return and recommend your steady flow of customers, ensuring

each stage, reducing wasted ad spend. positive customer experience, brand to others. long-term business success.

Clients making a

purchase decision
@ In One Sentence: A digital marketing conversion funnel helps businesses attract, nurture, and convert potential customers efficiently,

resulting in higher conversions, better ROI, and sustainable growth.
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WhatsApp Trigger

o

v

Google Gemini Chat
Model

@)\ Al Agent

Chat Model* Memory - Tod

= B B

Simple Memory Get row(s) in sheet

in Google Sheets1

Get rowl(s) in sheet
in Google Sheets

S

Send message

Append row in sheet
in Google Sheets

When chat message
received

(]

Model

G

Google Gemini Chat
Model

0T

@ Al Agent

Chat Model* Memor

Memory

=

Simple Memory

¥

Taol

4o

Get row(s) in sheet
in Google Sheets

Append row in sheet
in Google Sheets
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Posts, Reels, Videos, Infographics, Ebooks, Cover Pages,
Logos, Channel Art. Welcome & Promotional Emails, Emaiil
Automation workflows and campaign performance metrics.

CREATIVETYPES Sodidl, EMAIL Openrate,
Video, Print METRICS Click rate,

Conversions




E-MAIL LEADS
77 AU

PR Bl

L )

" ,~~ Sea”®
¢ ’ .
‘.-‘

@ 1item > B @ Al Agent M +

v v"'J
Schedule Trigger Get row(s) in sheet Chat ModeMemory - TooDutput Parser Send a message Update row in sheet
I 1 I. 1 .""'."”"-'.!." urlate: <heat
+ + o
Model Output Parser
-~
C <2

o-o-('o? n8n

Google Gemini Chat Structured Output
Model Parser



DIGITAL MARKETING CASE STUDY PRESENTATICN
CASE STUDY PRESENTATION

€) Hardik Pandya

+ I[ndian crickater

€) The Mommy Gram

= Parenting influencer and
mom of two known for sharing
real experiences with mom

of the Shark City Mall store.

{) AptiraKidz
= Shored content featuring events,
shoes for men &oungstars,
Mon engoging videos to boost
engagemant for tha stare via
ripiels and daily hfe related

= e Micro-influencers (Primary Strategy)

= Parenting Influencers (especially

moms)

Influencer = Mom bloggers on Instagram
Ti’ers * Family & lifestyle creators

https://wearetto.com

Why they buy??
Demographilcs: Parents (oged 25-40)

with young children. Middle to upper
middle income group. They are busy,
valuie-Income grous. They ale Busy,
safety-driven and health, concious.

- The ‘Problem
Googe == ¢ Vs. Solution’

Paychographics: They are modern

concemed about quality, trust —= Analytics 4

recommendations from influencers Kick-feet grow fast, about L5 to 2mm every
frequently. They value trends, @- month in the first few years.

Functionality: They need shoes % But most parents don't fit foot-growing time-
that eccommodote fast- i

ling. This leads o uneven shoe shape, foot pain,

growing feet, look stylish with leading to discomfort and restricted movemnent.

frequently replacernents. B uye r

Comflort: They pricritioe cushioning and

i Sl e MARRR S P ersona
their active, high-energy children.

Sowe asked a simple question: why do shoes stay
the same whon kids don't?

That guestion led to our core innovation - shoes
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	HEY I’M SIDDHANT SHARMA
	ceo

	resume
	LINKEDIN PROFILE
	TOOLS & pLATFORMS
	wordpress
	Mailchimp (email)
	google ads
	generative ai
	social media marketing
	google analytics
	meta ads
	canva
	search engine optimization

	SKILLS
	DIGITAL MARKETING PROCESS * Social Media Marketing & Management * Content Marketing, Creative Development * Search Engine Optimisation (SEO) * SEM & Paid Advertising (Google Ads, Meta Ads) * Influencer Marketing, Affiliate Campaigns * Email Marketing, Lead Nurturing
	TECHNICAL SKILLS * Canva * Microsoft Excel * WordPress * Google Analytics (GA4) * Google Tag Manager * Google Search Console * Yoast SEO * SEMrush / Keyword Research Tools * Basic Video Editing Tools
	STRATEGY & ANALYTICS * Marketing Strategy, Campaign Planning * Brand Positioning, Market Analysis * Consumer Insights, Audience Research * Performance Tracking, Data Interpretation * Campaign Optimization, ROI Analysis * Competitor Research, Digital Audits

	LINKEDIN POSTS & INSIGHTS
	HUBSPOT  CERTIFICATION
	Through my SEMrush certifications in local SEO, technical SEO, keyword research, and SEO essentials, I developed a structured understanding of search strategy and organic growth. I learned how local optimization improves visibility within specific markets, how technical SEO enhances site performance and crawlability, how keyword research identifies intent-driven opportunities, and how core SEO principles align content with ranking objectives. These certifications strengthened my ability to build data-driven, sustainable SEO strategies focused on long-term authority and measurable results.

	GOOGLE ANALYTICS CERTIFICATIONS
	Certified in Digital Marketing Fundamentals—gained expertise in online advertising, SEO, content strategy, and analytics. This achievement equips me to design impactful, data‑driven campaigns that strengthen brand presence and deliver measurable results

	LOGO & BRAND COLOURS
	The ReachRivaz logo represents growth, connectivity, and digital innovation. Its design symbolizes the brand's commitment to helping businesses expand their reach, strengthen their online presence, and achieve sustainable success.
	The clean and modern logo style reflects professionalism, creativity, and forward-thinking strategies, making it memorable and trustworthy for clients and audiences.
	TO BUILD THE Reachrivaz WEBSITE, I USED WORDPRESS AS THE CONTENT MANAGEMENT SYSTEM AND THE BLOCKSYTHEMETO CREATE A CLEAN, RESPONSIVE, AND USER-FRIENDLY DESIGN. THIS COMBINATION ALLOWED METO STRUCTURE THE WEBSITE EFFICIENTLY WHILE ENSURING FLEXIBILITY IN LAYOUT, PERFORMANCE, AND VISUAL PRESENTATION. THEGOAL WASTO DEVELOP A SIMPLE YET EFFECTIVE DIGITAL SPACE THAT SUPPORTS BOTH THE USER EXPERIENCE AND FUTUREMARKETINGSTRATEGIES.
	elementor

	PLUGINS & TOOLS
	wp forms
	updraft plus
	site kit by google
	royal elementor
	WooCommerce
	yoast seo
	ctx feed

	IMPORTANT  PAGE VIEW
	WORDPRESS  THEME
	website layout
	I DESIGNED THE reachrivaz WEBSITE LAYOUT WITH A CLEAN AND USER-FRIENDLY STRUCTURE TO PROMOTE AWARENESS ABOUT DRY FRUITS AND HEALTHY NUTRITION. THE HOMEPAGE FEATURES AN ENGAGING BANNER, A BRAND INTRODUCTION, AND EASY NAVIGATION TO KEY SECTIONS SUCH AS ABOUT US, BLOG, SERVICES, AND CONTACT. THE LAYOUT IS DESIGNED TO PROVIDE VISITORS WITH VALUABLE INFORMATION ABOUT THE HEALTH BENEFITS OF DRY FRUITS WHILE ENSURING A SMOOTH AND VISUALLY APPEALING BROWSING EXPERIENCE.

	blog page
	I CREATED A DEDICATED BLOG PAGE FOR reachrivaz TOSHARE INFORMATIVE AND  ENGAGING CONTENT ABOUT the world of freelancing and digital marketing even through ai and  BY PUBLISHING VALUABLE AND RELEVANT ARTICLES, THE BLOG IMPROVES USER ENGAGEMENT, BUILDS TRUST WITH THE AUDIENCE AND SUPPORT ORGANIC WEBSITE TRAFFIC THROUGH CONTENT MARKETING AND SEO.

	seo audit
	I USED GOOGLE SEARCH CONSOLE TO MONITOR THE WEBSITE'S SEARCH PERFORMANCE AND INDEXING STATUS. IT HELPED ME TRACK CLICKS, IMPRESSIONS, CTR, AND KEYWORD RANKINGS, PROVIDING VALUABLE INSIGHTS TO IMPROVE SEO AND INCREASE ORGANIC VISIBILITY.

	google analytics
	THIS SECTION PRESENTS THE IMPLEMENTATION OF GOOGLE ANALYTICS (GA4) FOR EFFECTIVE TRACKING AND ANALYSIS OF WEBSITE PERFORMANCE. IT COVERS THE HOME DASHBOARD AND REPORTS SNAPSHOT FOR OVERALL PERFORMANCE INSIGHTS, ALONG WITH USER ACQUISITION AND TRAFFIC ACQUISITION TO EVALUATE CHANNEL EFFECTIVENESS AND USER BEHAVIOR.ADDITIONALLY, EVENT TRACKING IS IMPLEMENTED TO MONITOR KEY INTERACTIONS AND SUPPORT DATA-DRIVEN OPTIMIZATION. THIS SETUP DEMONSTRATES A STRUCTURED APPROACH TO PERFORMANCE ANALYSIS, USER INSIGHTS, AND STRATEGIC DECISION-MAKING.
	I IMPLEMENTED GOOGLE TAG MANAGER (GTM) TO EFFICIENTLY MANAGE AND DEPLOY MARKETING AND ANALYTICS TAGSON THE NUTS MATTERWEBSITE WITHOUT MODIFYING THE WEBSITE'S SOURCE CODE. THROUGH GTM, I CONFIGURED AND MANAGED TAGS SUCHAS GOOGLE TAG, GOOGLE ADS TAG, AND LINKEDIN INSIGHT TAG TO SUPPORTWEBSITE TRACKING, AUDIENCE ANALYSIS, AND MARKETING CAMPAIGN MEASUREMENT. THIS IMPLEMENTATION SIMPLIFIED TAG MANAGEMENT AND ENABLED ACCURATE TRACKING OF THE USER INTERACTIONS ACROSS THE WEBSITE.

	pagespeed insight
	report snapshot
	THE REPORTS SNAPSHOT PROVIDED A QUICK OVERVIEW OF THE WEBSITE'S PERFORMANCE OVER THE LAST 90 DAYS, INCLUDING ACTIVE USERS, NEW USERS, ENGAGEMENT TIME, AND EVENT ACTIVITY. IT HELPED TRACK USER BEHAVIOR AND EVALUATE OVERALL WEBSITE PERFORMANCE

	user acquisition
	THE TRAFFIC ACQUISITION REPORT WAS USED TO ANALYZE WEBSITE SESSIONS AND ENGAGEMENT ACROSS DIFFERENT TRAFFIC SOURCES OVER THE LAST 90 DAYS. ITHELPED EVALUATE THE EFFECTIVENESS OF ORGANIC SEARCH, DIRECT, ORGANIC SOCIAL, AND PAID SEARCH CHANNELS IN DRIVING WEBSITE TRAFFIC.

	technical SEO: sitemap.xml setup
	The website's search performance was strategically optimized using Google Search Console to enable accurate monitoring and continuous improvement of organic visibility. A comprehensive setup was implemented to track key performance metrics, including total clicks, total impressions, average CTR, and average position over a defined period. This allowed for a clear understanding of how the website appears and performs in search engine results. Through regular analysis of performance data, the website was able to identify high-performing keywords, user search intent, and content opportunities. This insight-driven approach supported ongoing optimization of content and metadata, leading to improved visibility and engagement. Additionally, Google Search Console was utilized to monitor indexing status, resolve technical issues, and ensure overall site health, ensuring that all pages were properly crawled and accessible to search engines.
	AN XML SITEMAP IS A FILE THAT LISTS ALL THE IMPORTANT PAGES OF A WEBSITE TO HELP SEARCH ENGINES CRAWL AND INDEX THEM EFFICIENTLY. IT PROVIDES INFORMATION ABOUT THE WEBSITE'S STRUCTURE AND UPDATES. XML SITEMAPS MAKE IT EASIER FOR SEARCH ENGINES TO DISCOVER NEW OR UPDATED CONTENT. They are usually submitted to tools like Google Search Console to improve website indexing.

	schema markup
	SCHEMA MARKUP IS A TYPE OF STRUCTURED DATA (CODE) THAT YOU ADD TO YOUR WEBSITE TO HELP SEARCH ENGINES LIKE GOOGLE UNDERSTAND YOUR CONTENT BETTER.

	AI overview visibility
	Meta Business Suite
	PLANNED, SCHEDULED, AND MONITORED SOCIAL MEDIA POSTS USING METABUSINESS SUITE TO ENSURE CONSISTENT CONTENT DELIVERY, IMPROVE REACH, AND ENHANCE AUDIENCE INTERACTION.

	digital marketing funnel
	Page 1: Sarah and Emily, The Content Creator Focus: Creator Engagement Bio & Goals: An aspiring blogger and social media influencer, Sarah needs efficient tools for photography, editing, and publishing. Her goal is to grow her audience and modernize her personal brand. Challenges: She operates on a limited budget, often feels overwhelmed by the options, struggles to find reliable resources, and has difficulty with time management. Needs & Behavior: She values visual content, blogs, and easy navigation. She is actively seeking quality content, creative inspiration, tutorials, and community support. You can find her on Instagram, Pinterest, and other creative platforms. Site Usage: Sarah is a regular visitor who looks for fresh ideas, downloads, tutorials, and inspiration.
	Page 2: michael and Mark, The Tech Entrepreneur Focus: Entrepreneur Growth Bio & Goals: As a small-business owner and tech startup founder, Mark is seeking practical tools, software solutions, growth strategies, and industry insights. He aims to scale his business and optimize his operations. Challenges: He manages a tight schedule and faces budget constraints. His primary concerns are staying competitive and adapting to new technology. Needs & Behavior: Mark makes data-driven decisions and values efficiency. He seeks software, tools, expert advice, and networking opportunities. He is active on LinkedIn, Twitter, and tech forums. Site Usage: Mark is a regular visitor who seeks out specific solutions, in-depth guides, news, and resource comparisons.

	competitor analysis
	email marketing
	AI website
	prompt
	BUILD A MODERN, MOBILE-FRIENDLY WEBSITE FOR Reachrivaz is a freelancing and digital marketing agency. INCLUDEA HOMEPAGE WITH OUR TAGLINE“Reach Further. Grow Smarter.” , Aservices SHOWCASE of all the things we provide  AN ABOUT US SECTION TELLING OUR BRAND STORY, AND A CONTACT PAGE WITH WHATSAPP INTEGRATION FOR INDIAN CUSTOMERS.
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