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HEY I’M
SIDDHANT SHARMA I’M CURRENTLY PURSUING B.COM FROM SRI AUROBINDO COLLEGE, DELHI UNIVERSITY(DU)

AND BUILDING MY CAREER IN DIGITAL MARKETING.
I HAVE DEVELOPED SKILLS IN SEO, SOCIAL MEDIA MARKETING, CONTENT CREATION, PAID
ADVERTISING,
AND GENERATIVE AI, WITH A STRONG FOCUS ON CREATING STRATEGIES THAT DRIVE REAL
RESULTS.
I’M ALSO WORKING ON MY DIGITAL MARKETING AND FREELANCING AGENCY, REACHRVAZ,
WHERE I FOCUS
ON HELPING BUSINESSES GROW BY PROVIDING THEM SERVICES AND HELPING THEM REACH
THE RIGHT
AUDIENCE.
I ENJOY COMBINING CREATIVITY WITH DATA-DRIVEN STRATEGIES TO CREATE MEANINGFUL
DIGITAL
EXPERIENCES.
CURRENTLY LEARNING, EXPERIMENTING, AND EAGER TO GAIN REAL-WORLD EXPERIENCE
IN
THE DIGITAL MARKETING INDUSTRY.ceo
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LINKEDIN PROFILE
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TOOLS & pLATFORMS

wordpress Mailchimp
(email)

google ads generative ai social media
marketing

search engine
optimizationcanvameta adsgoogle analytics
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SKILLS 
DIGITAL MARKETING PROCESS
* Social Media Marketing &

Management
* Content Marketing, Creative

Development
* Search Engine Optimisation (SEO)

* SEM & Paid Advertising (Google Ads,
Meta Ads)

* Influencer Marketing, Affiliate
Campaigns

* Email Marketing, Lead Nurturing

TECHNICAL SKILLS
* Canva

* Microsoft Excel
* WordPress

* Google Analytics (GA4)
* Google Tag Manager

* Google Search Console
* Yoast SEO

* SEMrush / Keyword Research Tools
* Basic Video Editing Tools

STRATEGY & ANALYTICS
* Marketing Strategy, Campaign

Planning
* Brand Positioning, Market Analysis

* Consumer Insights, Audience
Research

* Performance Tracking, Data
Interpretation

* Campaign Optimization, ROI Analysis
* Competitor Research, Digital Audits
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LINKEDIN POSTS
& INSIGHTS
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GOOGLE
CERTIFIED

ANALYTICS &
SEARCH ADS

Google Analytics, Google Ads, Search
Console certified. Active certifications
with badge verification.

META
BLUEPRINT

META ADS &
MARKETING

Meta Blueprint certified in Facebook &
Instagram Ads, audience targeting,
and campaign optimisation.

HUBSPOT
CERTIFIED

INBOUND &
SEMRUSH

HubSpot Inbound Marketing and
SEMrush SEO certifications.
Additional: Canva Design, Coursera
Digital Marketing.
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HUBSPOT 
CERTIFICATION

Through HubSpot certifications in Content Marketing,
Social Media, and Digital Advertising, I gained a

comprehensive understanding of digital channels.
Content marketing emphasized value-driven

strategies focused on audience intent, while social
media training taught me to foster conversations

and measurable engagement.
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SEMRUSH
CERTIFICATIONS

Through my SEMrush certifications in local
SEO, technical SEO, keyword research, and
SEO essentials, I developed a structured
understanding of search strategy and
organic growth. I learned how local

optimization improves visibility within specific
markets, how technical SEO enhances site

performance and crawlability, how keyword
research identifies intent-driven

opportunities, and how core SEO principles
align content with ranking objectives. These

certifications strengthened my ability to
build data-driven, sustainable SEO strategies

focused on long-term authority and
measurable results.
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GOOGLE ANALYTICS
CERTIFICATIONS

Through the Google Analytics
Certification, I learned how to turn

website data into marketing
intelligence. I can now track user

behavior, measure campaign
performance, and transform metrics
into actionable strategies — ensuring

every marketing decision is data-driven,
optimized, and results-focused.
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GOOGLE ADS
CERTIFICATIONS

Proud to have earned Google Ads
certifications across Search, Video,

Display, Apps, Creative, and AI‑Powered
Shopping ads—building expertise to

craft impactful, data-driven
advertising strategies.
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fundamentals of
digital marketing

Certified in Digital Marketing Fundamentals
—gained expertise in online advertising,

SEO, content strategy, and analytics. This
achievement equips me to design impactful,

data‑driven campaigns that strengthen
brand presence and deliver measurable

results
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LOGO & BRAND COLOURS

The ReachRivaz logo
represents growth,

connectivity, and digital
innovation. Its design

symbolizes the brand's
commitment to helping

businesses expand their
reach, strengthen their

online presence, and achieve
sustainable success. 

The clean and modern
logo style reflects

professionalism,
creativity, and forward-

thinking strategies, making
it memorable and

trustworthy for clients
and audiences.
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WEBSITE DESIGN &
DEVELOPMENT

TO BUILD THE Reachrivaz WEBSITE, I
USED WORDPRESS AS THE CONTENT

MANAGEMENT SYSTEM AND THE
BLOCKSYTHEMETO CREATE A CLEAN,

RESPONSIVE, AND USER-FRIENDLY
DESIGN. THIS COMBINATION ALLOWED

METO STRUCTURE THE WEBSITE
EFFICIENTLY WHILE ENSURING

FLEXIBILITY IN LAYOUT, PERFORMANCE,
AND VISUAL PRESENTATION. THEGOAL

WASTO DEVELOP A SIMPLE YET
EFFECTIVE DIGITAL SPACE THAT

SUPPORTS BOTH THE USER EXPERIENCE AND
FUTUREMARKETINGSTRATEGIES.
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PLUGINS & TOOLS

elementor

yoast seo ctx feedWooCommerce royal elementor

wp forms updraft plus site kit by google 
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IMPORTANT
 PAGE VIEW
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WORDPRESS 
THEME

I developed the Nuts Matter website using the
OceanWP WordPress theme, a lightweight and

highly customizable theme known for its
flexibility and responsive design. OceanWP
enabled me to create a professional and

visually appealing website with easy
customization options, smooth navigation, and

optimized performance. The theme also ensured
that the website remained mobile-friendly and
provided a consistent user experience across

different devices.
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website layout
I DESIGNED THE reachrivaz WEBSITE

LAYOUT WITH A CLEAN AND USER-FRIENDLY
STRUCTURE TO PROMOTE AWARENESS

ABOUT DRY FRUITS AND HEALTHY NUTRITION.
THE HOMEPAGE FEATURES AN ENGAGING

BANNER, A BRAND INTRODUCTION, AND EASY
NAVIGATION TO KEY SECTIONS SUCH AS

ABOUT US, BLOG, SERVICES, AND CONTACT.
THE LAYOUT IS DESIGNED TO PROVIDE

VISITORS WITH VALUABLE INFORMATION
ABOUT THE HEALTH BENEFITS OF DRY FRUITS

WHILE ENSURING A SMOOTH AND VISUALLY
APPEALING BROWSING EXPERIENCE.
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blog page
I CREATED A DEDICATED BLOG PAGE FOR

reachrivaz TOSHARE INFORMATIVE AND 
ENGAGING CONTENT ABOUT the world of

freelancing and digital marketing even
through ai and 

BY PUBLISHING VALUABLE AND RELEVANT
ARTICLES,

THE BLOG IMPROVES USER ENGAGEMENT, BUILDS
TRUST WITH THE AUDIENCE AND SUPPORT

ORGANIC
WEBSITE TRAFFIC THROUGH CONTENT MARKETING

AND SEO.



Page 22

seo audit 
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Google Search
Console

I USED GOOGLE SEARCH CONSOLE TO
MONITOR THE WEBSITE'S SEARCH

PERFORMANCE AND INDEXING STATUS.
IT HELPED ME TRACK CLICKS,

IMPRESSIONS, CTR, AND KEYWORD
RANKINGS, PROVIDING VALUABLE
INSIGHTS TO IMPROVE SEO AND
INCREASE ORGANIC VISIBILITY.
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google analytics

THIS SECTION PRESENTS THE IMPLEMENTATION OF GOOGLE
ANALYTICS (GA4) FOR EFFECTIVE TRACKING AND ANALYSIS OF
WEBSITE PERFORMANCE. IT COVERS THE HOME DASHBOARD
AND REPORTS SNAPSHOT FOR OVERALL PERFORMANCE
INSIGHTS, ALONG WITH USER ACQUISITION AND TRAFFIC
ACQUISITION TO EVALUATE CHANNEL EFFECTIVENESS AND USER
BEHAVIOR.ADDITIONALLY, EVENT TRACKING IS IMPLEMENTED TO
MONITOR KEY INTERACTIONS AND SUPPORT DATA-DRIVEN
OPTIMIZATION. THIS SETUP DEMONSTRATES A STRUCTURED
APPROACH TO PERFORMANCE ANALYSIS, USER INSIGHTS, AND
STRATEGIC DECISION-MAKING.
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google tag 
manager 

I IMPLEMENTED GOOGLE TAG MANAGER
(GTM) TO EFFICIENTLY MANAGE AND
DEPLOY MARKETING AND ANALYTICS
TAGSON THE NUTS MATTERWEBSITE
WITHOUT MODIFYING THE WEBSITE'S

SOURCE CODE. THROUGH GTM, I
CONFIGURED AND MANAGED TAGS
SUCHAS GOOGLE TAG, GOOGLE ADS
TAG, AND LINKEDIN INSIGHT TAG TO

SUPPORTWEBSITE TRACKING,
AUDIENCE ANALYSIS, AND MARKETING

CAMPAIGN MEASUREMENT. THIS
IMPLEMENTATION SIMPLIFIED TAG
MANAGEMENT AND ENABLED

ACCURATE TRACKING OF THE USER
INTERACTIONS ACROSS THE WEBSITE.
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pagespeed insight
IANALYZED THE PERFORMANCE OF Reachrivaz WEBSITE USING

GOOGLE PAGESPEED INSIGHTS TO EVALUATE ITS LOADING SPEED AND
USER EXPERIENCE ACROSS MOBILE AND DESKTOP DEVICES. THE

ANALYSIS PROVIDED VALUABLE INSIGHTS INTO KEY PERFORMANCE
METRICS, INCLUDING PERFORMANCE SCORE, ACCESSIBILITY, BEST

PRACTICES AND SEO.
The website achieved a performance score of 43 on mobile

AND 95 ON DESKTOP, INDICATING GOOD OVERALL PERFORMANCE
WITH OPPORTUNITIES FOR FURTHER OPTIMIZATION. THE REPORT
HELPED IDENTIFY AREAS FOR IMPROVEMENT, SUCH AS IMAGE

OPTIMIZATION, REDUCING UNUSED RESOURCES, AND ENHANCING
PAGE LOADING EFFICIENCY. THESE IMPROVEMENTS CAN CONTRIBUTE

TO A BETTER USER EXPERIENCE, INCREASED ENGAGEMENT, AND
IMPROVED SEARCH ENGINE VISIBILITY.



Page 27

report snapshot

user acquisition

THE USER ACQUISITION REPORT WAS USED TO
TRACK HOW VISITORS REACHED THE WEBSITE
OVER THE LAST 90 DAYS. IT PROVIDED
INSIGHTS INTO TRAFFIC SOURCES, AUDIENCE
REACH, AND USER ENGAGEMENT, HELPING
EVALUATE WEBSITE PERFORMANCE AND
MARKETING EFFECTIVENESS.

THE REPORTS SNAPSHOT PROVIDED A
QUICK OVERVIEW OF THE WEBSITE'S
PERFORMANCE OVER THE LAST 90 DAYS,
INCLUDING ACTIVE USERS, NEW USERS,
ENGAGEMENT TIME, AND EVENT ACTIVITY.
IT HELPED TRACK USER BEHAVIOR AND
EVALUATE OVERALL WEBSITE
PERFORMANCE
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traffic acquisition 

THE CHANNEL GROUP REPORT CATEGORIZED
TRAFFIC SOURCES INTO ORGANIC SEARCH,
DIRECT,ORGANIC SOCIAL,AND PAID SEARCH.
OVER THE LAST90 DAYS,ORGANIC SEARCH

WAS THE LEADING TRAFFIC SOURCE,HELPING
EVALUATE CHANNEL PERFORMANCEAND

SUPPORT DATA-DRIVEN MARKETING
DECISIONS.

THE TRAFFIC ACQUISITION REPORT WAS USED
TO ANALYZE WEBSITE SESSIONS AND

ENGAGEMENT ACROSS DIFFERENT TRAFFIC
SOURCES OVER THE LAST 90 DAYS. ITHELPED
EVALUATE THE EFFECTIVENESS OF ORGANIC
SEARCH, DIRECT, ORGANIC SOCIAL, AND PAID

SEARCH CHANNELS IN DRIVING WEBSITE
TRAFFIC.
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technical SEO:
sitemap.xml setup 

The website's search performance was strategically
optimized using Google Search Console to enable

accurate monitoring and continuous improvement of
organic visibility. A comprehensive setup was implemented
to track key performance metrics, including total clicks,

total impressions, average CTR, and average position
over a defined period. This allowed for a clear

understanding of how the website appears and performs
in search engine results. Through regular analysis of

performance data, the website was able to identify high-
performing keywords, user search intent, and content
opportunities. This insight-driven approach supported

ongoing optimization of content and metadata, leading to
improved visibility and engagement. Additionally, Google
Search Console was utilized to monitor indexing status,

resolve technical issues, and ensure overall site health,
ensuring that all pages were properly crawled and

accessible to search engines.
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technical SEO:
robots.txt
AN XML SITEMAP IS A FILE THAT LISTS

ALL THE IMPORTANT PAGES OF A
WEBSITE TO HELP SEARCH ENGINES

CRAWL AND INDEX THEM EFFICIENTLY.
IT PROVIDES INFORMATION ABOUT THE
WEBSITE'S STRUCTURE AND UPDATES.
XML SITEMAPS MAKE IT EASIER FOR
SEARCH ENGINES TO DISCOVER NEW
OR UPDATED CONTENT. They are
usually submitted to tools like

Google Search Console to improve
website indexing.
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schema markup

SCHEMA MARKUP IS A TYPE OF STRUCTURED DATA (CODE)
THAT YOU ADD TO YOUR WEBSITE TO HELP SEARCH

ENGINES LIKE GOOGLE UNDERSTAND YOUR CONTENT BETTER.
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AI overview visibility
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reachRivaz 
on social media 
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Meta Business Suite 
PLANNED, SCHEDULED, AND MONITORED

SOCIAL MEDIA POSTS USING METABUSINESS
SUITE TO ENSURE CONSISTENT CONTENT

DELIVERY, IMPROVE REACH, AND ENHANCE
AUDIENCE INTERACTION.
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digital marketing funnel 



Page 36

buyer persona 
for reachrivaz
Page 1: Sarah and Emily, The Content Creator
Focus: Creator Engagement
Bio & Goals: An aspiring blogger and social media influencer,
Sarah needs efficient tools for photography, editing, and
publishing. Her goal is to grow her audience and modernize
her personal brand.
Challenges: She operates on a limited budget, often feels
overwhelmed by the options, struggles to find reliable
resources, and has difficulty with time management.
Needs & Behavior: She values visual content, blogs, and easy
navigation. She is actively seeking quality content, creative
inspiration, tutorials, and community support. You can find her on
Instagram, Pinterest, and other creative platforms.
Site Usage: Sarah is a regular visitor who looks for fresh ideas,
downloads, tutorials, and inspiration.

Page 2: michael and Mark, The Tech Entrepreneur
Focus: Entrepreneur Growth

Bio & Goals: As a small-business owner and tech startup founder,
Mark is seeking practical tools, software solutions, growth

strategies, and industry insights. He aims to scale his business and
optimize his operations.

Challenges: He manages a tight schedule and faces budget
constraints. His primary concerns are staying competitive and

adapting to new technology.
Needs & Behavior: Mark makes data-driven decisions and values

efficiency. He seeks software, tools, expert advice, and networking
opportunities. He is active on LinkedIn, Twitter, and tech forums.

Site Usage: Mark is a regular visitor who seeks out specific solutions,
in-depth guides, news, and resource comparisons.
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Two detailed buyer personas developed for
ReachRivaz clients — covering demographics,
psychographics, pain points, and buying behaviour.

PERSONA-DRIVEN MARKETING

PERSONA 1:
CONTENT CREATOR 
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PERSONA 2:
STARTUP FOUNDER
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competitor analysis

It visually compares performance across
Traffic, Services Offered, Client Reviews, and
Social Media Presence, and positions Reach
Rivaz as “Competitive + Flexible” with strong
SEO and customer focus on SMBs and startups.
You can open the card above to view the full
image — it’s designed to highlight Reach Rivaz’s
unique edge in affordability, personalization,
and digital marketing versatility.
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email marketing 
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AI website 

BUILD A MODERN, MOBILE-FRIENDLY WEBSITE FOR
Reachrivaz is a freelancing and digital marketing agency.

INCLUDEA
HOMEPAGE WITH OUR TAGLINE“Reach Further. Grow Smarter.”

, Aservices SHOWCASE of all the things we provide 
AN ABOUT US SECTION TELLING OUR BRAND STORY, AND A

CONTACT PAGE WITH WHATSAPP INTEGRATION FOR
INDIAN CUSTOMERS. 

prompt
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ai banners
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ai landing page 



ai based logo
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generative using ai
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automate everything with n8n!
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ReachRivaz Infographics
using napkin ai
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website chatbot
automation
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CREATIVES
& EMAIL

MARKETIN
G

Posts, Reels, Videos, Infographics, Ebooks, Cover Pages,
Logos, Channel Art. Welcome & Promotional Emails, Email
Automation workflows and campaign performance metrics.

Social,
Video, Print

CREATIVE TYPES Open rate,
Click rate,
Conversions

EMAIL
METRICS
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e-mail leads
automation
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digital marketing case study presentation 
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AI-generated song using Suno AI
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keyword research & tools
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Google My Business
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Than
kYou! LET'S

CONNECT
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